
ARIAT – Social Media Campaign for Los Angeles and Denver Locations
• Designed by THE GRAY UMBRELLA, LLC •



STYLE HOUSE SALON – Branding & Signage
• Designed by THE GRAY UMBRELLA, LLC •



RYMAN AUDITORIUM – Social Media Ad for Record Store Day
• Designed by THE GRAY UMBRELLA, LLC •



TRUE BLUE LIVING

mtsu.edu/housing

HOUSING AND RESIDENTIAL LIFE

APPLY > ASSIGN >  
GET READY > MOVE IN!

APPLY
Applications are accepted both online and in person!
A completed application includes:

1. Signed Housing License Agreement

2. $350 prepayment

3. Signed and notarized Financial Guarantor Form (for applicants under 18)

4.  Proof of meningitis vaccination on or after the 16th birthday and within the last 5 years  
(if first time living on campus at MTSU)

ASSIGN
Apply early, and you will get to participate in the Room Lottery!  
Pick your building, your room, your roommate. You are in control of 
your True Blue experience. 

For those students who apply after the priority date, staff will assign you to a space 
based upon availability in your requested housing.

. . . between Shared, Double, Private, and Single Rooms?

Shared and Double Rooms are large enough to hold 
two sets of furniture, and two people are assigned to 
them. You will see these terms used interchangeably. 
Most student rooms on campus are shared.

Private Rooms are the same as Shared/Double 
Rooms (same size, two sets of furniture) EXCEPT  
only one person is assigned to them. A limited 
number of private rooms are available in all 
residence halls.

Single Rooms are a little more than half the size of 
Shared/Double or Private Rooms. They hold one set of 
furniture, and only one person is assigned to them. All 
apartment housing offers Single Rooms, and there are 
a limited number of Single Rooms in residence halls.

WHAT’S THE
DIFFERENCE . . .

I am True Blue.

As a member of this diverse community, 

 I am a valuable contributor to its progress and success. 

I am engaged in the life of this community. 

I am a recipient and a giver.

I am a listener and a speaker. 

I am honest in word and deed. 

I am committed to reason, not violence. 

I am a learner now and forever.

I am a BLUE RAIDER.

TRUE BLUE.

MTSU – Housing and Residential Life Brochure
• Designed by THE GRAY UMBRELLA, LLC •



NASHVILLE PUBLIC LIBRARY – 2025 Library Card Campaign
• Designed by THE GRAY UMBRELLA, LLC •

Borrow a guitar • Print for free

Learn to meditate • Enjoy a podcast

use our notary service • Play a violin

Join a book club • Watch a movie

open a comic book • Try yoga

Grow a garden • check out tools

Attend an author talk • Stream music

Get one-on-one tech help

Catch a puppet show • Browse vinyls

And yes, check out books, too.

Your 
bucket lis

t

starts here
Your 

bucket lis
t

starts here

with your Nashville Public Library card.ALL FRee
ALL FRee

just your Nashville Public Library card.

No Fees. NO FINE PRINT.

No Fees. NO FINE PRINT.

Stream Movies.

Play Music.

Read Books.

�e 
Smartest

Way to Spend

Nothing

�e 
Smartest

Way to Spend

Nothing



2025 WILLIAMSON COUNTY BAND EXHIBITION – Logo & T-Shirt Design
• Designed by THE GRAY UMBRELLA, LLC •



TOURISM 
AS A CONTINUED 

ECONOMIC FORCE 
& QUALITY OF LIFE 

MECHANISM FOR NASHVILLE
Exclusive future tourism research from Ryman Hospitality Properties 

indicates opportunities and need for action now. 

NASHVILLE’S VISITOR
DEMOGRAPHICS ARE SHIFTING.

TWO

According to our study, Music City’s future visitor will trend younger, is more likely to be female, and 

will travel from a farther distance than those who have visited Nashville in the last five years. 

Our next wave of visitors will represent greater racial and cultural diversity, and slightly lower 

education and income levels. Future visitors, however, are more willing to spend a higher portion of 

their incomes on experiences. These differences must be considered in our city’s offerings and shape 

our strategies to accommodate and attract the next visitor evolution.  

K E Y  I N S I G H T S

Recent Nashville 

visitors skew 

slightly more 

male (52%), 

with an average 

age of 50, are 

Caucasian, 

college 

educated (68%), 

with higher 

income 

(HH $102.4K).

A B Interested 

future visitors 

skew female 

(62%), with an 

average age of 

46, are majority 

Caucasian but 

diversifying, 

college 

educated (56%) 

and with lesser 

income 

(HH $88K). 

C Recent Nashville 

visitors are 

primarily from 

the South (47%) 

and Midwest 

(28%).

D While the South 

and Tennessee’s 

bordering states 

will remain our 

natural core 

visitor base 

(32%), new 

visitor increases 

will come from 

the Northeast 

(24%), and 

Western States 

(25%).

Our opportunity: As a city, we must recognize and respond to the future traveler’s needs, for example, 

by improving and ensuring safety (catering to a female audience), ensuring the affordability and 

diversity of experiences, continuing to expand nonstop air service from new origin markets, and 

maintaining the “welcoming” nature of our region and state. 

Future Nashville 
visitors are female, 
younger and spend 
more income on 
experiences.  

10 11

APPROACHED 
WITH KNOWLEDGE 

AND ACTION, 
NASHVILLE HAS AN 

ENORMOUS OPPORTUNITY 
AHEAD. 

RYMAN HOSPITALITY PROPERTIES 
WILL TAKE A LEADERSHIP ROLE.

KEY INSIGHTS & 
OPPORTUNITIES

Our study found some significant 

and new information about our visitors. 

Tapping into new 

audiences is the key to 

building a strategy less 

likely to be affected 

by short-term travel 

trends or economic 

downturn.

6 7

Based on our findings, we can predict with confidence that Nashville’s popularity as a destination will 

continue for years to come.

Our Opportunity: Our study focuses heavily on understanding and strategizing to reach the 40% of 

the U.S. population that indicate either an interest in visiting for the first time or are open to hearing 

more about our story. Future visitors are the pipeline that will ensure tourism as a long-term economic 

driver for our area. Tapping into new audiences is the key to building a strategy less likely to be 

affected by short-term travel trends or economic downturn. This group should be a top-tier priority 

for strategic communications. Approached strategically, Nashville’s visitation has an enormous upside.

K E Y  I N S I G H T S

Just under 40% of U.S. 

respondents have visited 

Nashville, and the majority 

have done so within the last 

five years. 

Among the 39% of people 

surveyed who have visited 

Nashville in the past, 59% 

have come relatively recently, 

within the last five years. 69% 

of all past visitor respondents 

say they are extremely or 

very likely to return within 

three to five years. Based on 

U.S. incidence, this makes 

for an estimated 52.3 million 

potential return visitors to 

Nashville within the next  

five years!

A B COf the 61% of respondents 

who have not visited 

Nashville, 39% say they 

are interested or might be 

interested in visiting.  

 Over 78 million people 

across the total U.S. 

incidence are interested 

and potential new 

visitors to Nashville. 

Only a minority of these 

respondents—21%—say 

they have not visited and 

don’t have an interest in 

visiting Nashville.  

Of all survey respondents 

across total U.S. incidence,  

an overwhelming 48%  

or an estimated 158 

million report that they 

are interested in visiting 

or returning to Nashville. 

Another 28% say they  

may visit. 

PEOPLE IN THE U.S. LOVE 
NASHVILLE, EVEN IF THEY’VE 

NOT YET VISITED.

ONE 158
MILLION
People 
interested 
in visiting or 
returning to 
Nashville.52.3 MILLION 

Estimated potential 
visitors to Nashville in 
the next 5 years.
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NASHVILLE IS A POPULAR VISITOR DESTINATION WITH A 
BRIGHT TOURISM FUTURE IF MANAGED STRATEGICALLY; 
MUSIC WILL REMAIN OUR COMPETITIVE ADVANTAGE. 

Our research shows that the next several years’ growth in tourist-generated revenue will come 

from both repeat and new visitation inspired by our city’s signature, music-forward experiences 

and attractions, and culture. 

  Ryman Hospitality Properties recognizes our great responsibility when it comes to realizing 

Nashville’s promising future. As the city’s largest music tourism provider, we will play an 

active role in growing visitorship, leading with high quality, only-in-Nashville experiences and 

marketing strategy built to engage our future, new visitor. Through initiatives such as ongoing 

research, we will continue to take a leadership role in understanding opportunities, trends and 

needs to support our tourism growth and share that information for greater understanding.

NEW VISITORS WILL COME FROM FURTHER AWAY.

Our study strongly indicates that future first-time visitors will travel greater distances to 

experience what Nashville has to offer.

  RHP believes that as a tourism community, we must embrace and actively communicate with 

the new, future visitors outside of our traditional markets. We must strategically broaden our 

marketing radius, create experiences that speak to prospective long-distance travelers, raise 

our city’s tourism visibility in previously untapped markets, and support investments in the 

travel infrastructure necessary to support and attract these travelers. 

WITH THE RIGHT STRATEGIES 
IN PLACE, THE GREATER 
NASHVILLE AREA WILL REAP 
SIGNIFICANT BENEFITS FROM 
PROMISING VISITOR TRENDS. 

While some seek solutions to minimize tourism’s 

impact on our community, we support a leadership 

model that embraces and celebrates tourism, and 

leverages our exciting growth in visitor-generated 

revenue to benefit all Davidson County residents. 

  As the second largest taxpayer in Davidson 

County, RHP maintains that tourism can—

and should—play a vital role in Nashville’s 

prosperity for generations to come. In order 

to create that sustainable growth story, we 

must carefully balance growth goals with 

the needs of our community. It is essential 

that tax revenue generated by our visitors 

is strategically invested in infrastructure 

and initiatives that improve the quality of 

life for our residents. Beyond any singular 

attraction or experience, a safe, clean, 

educated community is the true foundation 

for maintaining our reputation as a top visitor 

destination. We need a strong, supportive 

community to support a strong, tourism trade.  

NASHVILLE TOURISM 
GROWTH OPPORTUNITY

1 3

2

What do our data conclusions mean 

for the hospitality and entertainment industry, 

our citizens and community as a whole? 

16 17

OPRY ENTERTAINMENT – Nashvil le White Pages Brochure
• Designed by THE GRAY UMBRELLA, LLC •



 1  

A Driving Tour of  
Orange Mound Landmarks

GATEWAY TO GREATNESS

3

orange mound  
is the oldest historic 
african american 
neighborhood in memphis, 
established 135 years 
ago by e. e. meacham. 
In 1889, the surviving Deaderick family sold some of its 
land to Meacham, who intended to create a neighbor-
hood for African American homeowners, unbeknown to 
the seller. He named the development Orange Mound 
after the large osage orange hedges that bordered the 
original property.

Orange Mound’s original plat began with over 900 
small lots, designed for “Shotgun”-style homes.  
The popularity of the place soon meant that the 
neighborhood was filled with nice homes of all sorts of 
early 20th century architectural styles, from Bungalows 
to Colonial Revival.

Orange Mound, due to the number of homeowners and 
the presence of so many important schools and churches, 
has a real community feel.  One resident, Juanita Brooks 
Gilley, remarked that in Orange Mound “there is a certain 
closeness between the people who have lived there.”

This driving tour of community landmarks features 
historic businesses, schools, churches, and parks.  They 
are the bedrock of Orange Mound in the past, for the 
present, and into the future!  In 2016, the Advisory 
Council on Historic Preservation designated Orange 
Mound as a Preserve America Community. As you visit 
the neighborhood, please respect all property rights.

  

All images are from the MTSU Center for Historic Preservation, 
except for Katz Drug Store, from the Memphis Press-Scimitar, 
9/8/1954 and New Hope Missionary Baptist Church, which came 
from the church’s Facebook page.

GATEWAY TO GREATNESS
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a 50-year free lease from Shelby County for its current loca-
tion.  The new gallery serves as a vital hub for arts, culture, 
community entrepreneurship, and historical preservation, 
building upon the council’s ongoing commitment to captur-
ing the stories of Orange Mound’s matriarchs and patriarchs 
and fostering artistic expression within the neighborhood 
through strategic and community-specific programming.

Milton’s Classic Cuts 
2508 Park Avenue

Milton’s Classic Cuts has operated in Orange Mound 
for over 50 years, staying under the same family for two 
generations. Milton Gooden, the current operator, has 
been in the business for over 25 years. Barber shops in 
African American communities have always been an in-
formal community gathering destination where different 
generations interact. Today, Milton’s Classic Cuts is no 
different with generations of community members con-
tinuing to visit.

8

9
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Fred L. Davis Insurance Agency 
1374 Airways Boulevard

Locating here in 1968, Fred L. Davis’s insurance agency 
was a professional landmark. Davis was a prominent  
African American leader, becoming the first Black chair 
of the Memphis City Council in 1972 and the first Black 
member of the Independent Insurance Agents of America. 
He headed the city council’s Public Works Committee 
during the Sanitation Workers’ Strike in 1968. Through 
his business prowess, policy advocacy, and community 
involvement, he was a leader for independent Black 
entrepreneurs and professionals. Davis passed in 2020, 
and his son, Marvin Davis, operated the business until it 
was sold in 2024 to Pete Mitchell & Associates.  

Lamar- 
Airways  
Shopping 
Center 
2268 Lamar Avenue

In 1954, the Lamar- 
Airways Shopping 
Center opened on 
the western edge 
of Orange Mound, 
part of the “golden 
triangle” of Lamar 
Ave., Park Ave., and 

Airways Blvd. Designed to cater to commuters traveling 
between downtown and the suburbs, the center spanned 
13.5 acres. Its anchor was Katz Drug Store, which was the 
Kansas City, MO, company’s first location in the South. 
Calling itself the world’s biggest drugstore, Katz Drug 

1

2

GATEWAY TO GREATNESS

0725-158 / Middle Tennessee State University does not discriminate against students, employees, or 
applicants for admission or employment on the basis of race, color, religion, creed, national origin, sex, 
sexual orientation, disability, age, status as a protected veteran, genetic information, or any other legally 
protected class with respect to all employment, programs, and activities sponsored by MTSU.   The 
Assistant to the President for Civil Rights Compliance has been designated to handle inquiries regarding 
the non-discrimination policies and can be reached at Cope Administration Building 116, 1301 East Main 
Street, Murfreesboro, TN 37132; Christy.Sigler@mtsu.edu; or 615-898-2185.  The MTSU policy on non-
discrimination can be found at crc.mtsu.edu.

This 2025 brochure is a project of the Center for 
Historic Preservation at Middle Tennessee State 
University and the Tennessee Civil War National 

Heritage Area. 

Text by Veronica Henderson and Liz Nahach;  
edited by Dr. Carroll Van West,  

MTSU Center for Historic Preservation.

GATEWAY TO GREATNESS
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How Dee! 
I’m jus’ so proud to be here.

MINNIE PEARL

6

The Ryman Auditorium, known as one of 

the best performance halls in the world, 

is a testament to all the ways a stage can 

connect people to one another. Originally 

built as the Union Gospel Tabernacle in 

1892, the Ryman still houses its original, 

century-old wrap-around church pews. 

The signature curves create a warm, clear 

sound environment like no other. The 

venue draws artists from all entertainment 

genres, from Elvis and Kings of Leon to B.B. 

King and everyone in between.

Fun FactsHISTORY
Ryman Auditorium seats 2,362 people 

Functions as a museum by day,  
concert and event venue by night

Acoustics are better than Carnegie Hall, 
second only to the Mormon Tabernacle

The Ryman was declared
a historic landmark in 2001

10

The Grand Ole Opry House is the 

undisputed home of country music.  

Opening in 1974, it is the sixth home of 

the Grand Ole Opry and first venue built 

specifically for the show.  The venue seats 

4400 people and contains a six-foot circle 

from the Ryman stage that sits center stage 

at the Opry House.  The venue was added 

to the National Register of Historic Places 

in 2015.

HISTORY Fun Facts
The Grand Ole Opry House opened 
on March 16, 1974 with a ceremony 

attended by President Richard M. Nixon, 
who played piano and sang 

on the show that night.

The venue was temporarily closed 
after receiving substantial damage 

in the historic flooding of May, 2010, 
but after five months of around-the-clock 

restoration work, the house was ready 
for the show to return.

While famous as the permanent home 
of the Grand Ole Opry, 

the Grand Ole Opry House hosts concerts, 
theatrical performances, private events, 

and more throughout the year.

On most days February - December, 
the Opry House is open for backstage tours 

featuring a look at some of the venue’s 
18 uniquely-themed dressing rooms.

5

EACH DAY YOU WILL HEAR 650 AM WSM BROADCAST LIVE OUT 
OF GAYLORD OPRYLAND, SHARING COUNTRY, BLUEGRASS, 
AND AMERICANA THROUGH VARIOUS ON-AIR PROGRAMS: 

COFFEE, COUNTRY & CODY
Monday - Friday, 5:30am - 10am

Nothing gets a morning started better 

than “Coffee, Country and Cody.”  

The show’s namesake is Country Music 

Disc Jockey Hall of Famer and affable television 

personality Bill Cody.

WSM AT WORK  
with MIKE TERRY
Monday - Friday, 10am - 3pm

No matter how you earn a living,  

“WSM at Work” with Mike Terry makes  

the workday better.

NASHVILLE TODAY
Monday - Friday, 3pm - 6pm

Join Devon O’Day each weekday 

for Nashville Today, a lifestyle and 

entertainment talk show providing 

listeners with an appealing and informative look  

at all things Nashville.

THE EDDIE STUBBS SHOW
Monday - Friday, 7pm - 12am

Opry announcer and CMA broadcast 

personality award-winner Eddie Stubbs is 

often referred to at the Opry as a “walking 

encyclopedia of country music.” His show features 

different nightly themes, a great variety of music 

including “deep catalog” favorites, and Eddie’s unique 

insight into the stories and the people behind the music.

ROUTE 650
Monday – Friday 6PM – 7PM

Take a ride with Eric along Route 650 as we 

listen to the newest Americana songs and 

educate ourselves on the early artists that 

inspired the sound of today’s Americana music.

THE WSM ALL NIGHTER  
with MARCIA CAMPBELL
Monday - Friday, 12am - 5:30am

Whether you’re up late in America or 

you’re listening in the middle of the day 

halfway around the world, the All Nighter will keep 

you going!

IN ADDITION TO IN-STUDIO PROGRAMMING,  
WSM BROADCASTS VARIOUS OFF-SITE OR ARTIST-LED 
PROGRAMS, INCLUDING THE FOLLOWING:

GRAND OLE OPRY  
& OPRY COUNTRY CLASSICS
Listen in for the show that made country 

music famous, as well as the show that 

celebrates the country music the world 

knows best performed by legends of the genre as well as 

by the rising stars the legends have influenced. 

THE DAILEY & VINCENT  
RADIO SHOW
Join Jamie and Darrin the last Friday night 

of each month at 6pm for  

The Dailey & Vincent Radio Show!

HONKY TONKIN  
with TRACY LAWRENCE
As one of the most recognizable voices in 

country music history, it’s only appropriate 

that a man whose career was launched 

on a radio show, “Live at Libby’s,” returns to the studio 

for his own show. Tracy Lawrence is bringing his new 

syndicated radio show, Honky Tonkin with Tracy 

Lawrence, to WSM Sundays at 12pm.

Fun Facts

HISTORY TODAY

Started in 1925 
by National Life & Accident 
Insurance Company 
and named after 
National Life’s slogan
“We Shield Millions”

The diamond-shaped tower 
located south of Nashville
has sent WSM across America 
since 1932, and inspired 
the nickname 
“Air Castle of the South.”  

WSM broadcasts live 
out of Gaylord Opryland 
Resort & Convention Center 
located in Nashville, TN

Listeners can tune in 
to WSM via 650AM, 
wsmonline.com, 
or a mobile app
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OLE RED
Ole Red is a country lifestyle 

brand inspired by Blake Shelton’s 

clever irreverent third chart 

hit, “Ol’ Red.” Celebrating the 

laid-back, fun-loving Southern 

Oklahoma lifestyle, the brand’s 

first location opened in Shelton’s 

hometown of Tishomingo, 

Oklahoma, serving up Shelton-

inspired food, drink, music, 

apparel and home goods. 

The brand is anchored by a 

26,000-square-foot restaurant 

and entertainment venue in 

the heart of Music City’s famed 

Lower Broadway, featuring a 

two-story bar and restaurant, 

retail area, state-of-the-art 

performance space, dance 

floor, private event space and 

expansive rooftop.

16
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650 AM WSM is the most famed 

country music station in the 

world. Each day, the station shares 

country, bluegrass, Americana 

and the excitement of Music City 

with thousands of fans. As the 

home of famed show, the Grand 

Ole Opry, the station has won 

hundreds of broadcasting awards 

since its debut in 1925 and was 

named Country Radio Station of 

the Century by “Radio & Records” 

in 2000.

Fun Facts

HISTORY

Started in 1925 
by National Life & Accident 
Insurance Company 
and named after 
National Life’s slogan
“We Shield Millions”

The diamond-shaped tower 
located south of Nashville
has sent WSM across America 
since 1932, and inspired 
the nickname 
“Air Castle of the South.”  

WSM broadcasts live 
out of Gaylord Opryland 
Resort & Convention Center 
located in Nashville, TN

Listeners can tune in 
to WSM via 650AM, 
wsmonline.com, 
or a mobile app

OPRY ENTERTAINMENT – Employee Welcome Guide
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DOWNTOWN   
NASHVILLE 

Y O U R  B U S I N E S S  A D D R E S S

 •  The Nashville area has 21 accredited four-
year and postgraduate institutions, six 
community colleges and 11 vocational 
technical schools

 •  In the Nashville MSA, 51 percent of adults  
at least 25 years old have one or more years 
of college education, and more than 70,000 
people have graduate or professional degrees

 •  According to the 2015 Downtown Residential 
Survey, 53% of people living in downtown 
Nashville have college degrees and an  
additional 34% have post-graduate or  
professional degrees

 •  Three universities in Nashville rank among the 
best in the nation. Vanderbilt University came 
in at No. 15 on the overall list of the nation’s 
best colleges and universities. Belmont and 
Lipscomb universities appeared on the “Best 
Regional Universities” list for the southern 
region – Belmont at No. 5 and Lipscomb at 
No. 18 (U.S. News & World Report, 2016)

Fostering and helping small 

businesses, startups and 

early-stage companies grow 

in Nashville is everyone’s 

business. That’s where 

Nashville’s future growth 

is going to come from.  

— Mike Shmerling, Innovation Center Owner

We love being in a downtown building with 

historic character, right on the river, situated in 

a central location for all Emma employees.  

— Clint Smith, Emma Co-founder & CEO
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 •  Various co-working and flex office spaces are available downtown. 
Short and long-term space is not only available for the small 
entrepreneurial business, but also for creative, media arts, and film 
and television production and music professionals. Industrious is the 
latest to arrive in downtown, with a planned opening of spring 2016. 

 •  Nashville Software School (NSS), a not-for-profit organization, trains 
the next wave of software developers who will work in Nashville’s 
technology industry.  Its purpose is to develop tech talent to meet 
the rising local demand. The school works closely with local tech 
companies and funnels students directly into full-time jobs

 •  Nashville Entrepreneur Center, a campus hub that allows 
individuals with entrepreneurial interests to interact with, challenge 
and learn from one another, has helped more than 173 companies 
launch since 2010. 

 •  Top City for Businesses Owned by Women, Millennials - Among 
big cities nationwide, Nashville has one of the highest rates of 
millennial entrepreneurs, according to a new study by the Kauffman 
Foundation. (December 2015)

 •  Best Performing Cities - The Milken Institute released its 2015 
“Best-Performing Cities” index, which ranks U.S. metropolitan areas 
by how well they are creating and sustaining jobs and economic 
growth. The Nashville MSA is #18. (December 2015)

 •  Best Cities for Millennial Entrepreneurs – Nashville ranked the 
fourth-best city to be a millennial entrepreneur by Thumbtack.com, 
a website that matches service providers with prospective clients.  
The site surveyed 18,000 small business owners to assess the 
business friendliness of U.S. cities. Then a subset was analyzed 
from entrepreneurs aged 34 and under.  (September 2015)

 •  Google selected Nashville as one of seven inaugural cities to 
participate in its Google for Entrepreneurs Tech Hub Network. This 
new venture will better connect emerging local tech scenes across 
the country with each other and with resources at Google (October 2013)

 •  Downtown’s leading technology companies including Asurion, 
Emma, Healthstream, Qualifacts and  ServiceSource provide over 
2,000 jobs
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FLIGHT TIME

        Up to One Hour

        Up to Two Hours

        Up to Three Hours

        Up to Four Hours

        Up to Five Hours

Nashville International Airport (BNA)
 •  11 minutes from downtown Nashville
 •  Easily accessible by shared-ride shuttles, taxis, or direct 

airport route buses
 •  Connected by 10 airlines with 70 markets via direct or 

same plane service and 50 markets via non-stop service, 
with more than 10 million passengers annually

 •  $70 million terminal renovation recently completed
 •  Ranked #8 for America’s Best Airport (Travel & Leisure)

 •  Listed as one of the “Seven Most Entertaining Airports 
in the World” (CNN)

 •  One of 12 airports in the country participating in the 
FAA’s Sustainable Master Plan program, making  
sustainability a core objective in airport planning

John C. Tune Airport (JWN)
 •  Caters to corporate and personal aircraft users
 •  Operates 24 hours per day, 7 days per week

PHOTO

Business travel from and to downtown Nashville is convenient Nashville Economic Market
Approximate Flight Times

WHEN EASY ACCESS IS A PRIORITY

The population 
centerpoint of the 

10-county Nashville 
Economic Market 

is adjacent to 
Downtown Nashville
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FLIGHT TIME

        Up to One Hour

        Up to Two Hours

        Up to Three Hours

        Up to Four Hours

        Up to Five Hours

Brentwood 14 minutes
Goodlettsville 18 minutes
Bellevue 18 minutes
Franklin 26 minutes
Lebanon 34 minutes
Murfreesboro 38 minutes

COMMUTER DRIVING 
TIME TO DOWNTOWN 

NASHVILLE FROM:

More than 50%
of the United State’s
population is located 

within 650 miles 
of Nashville

     •  Three major interstate highways  
(I-40, I-65 and I-24) converge near 
downtown Nashville, and many  
regional cities are within a day’s  
driving distance

     •  Downtown Nashville is the  
geographic and population  
center point of a 10-county  
metropolitan trade area,  
with a total population of  
more than 1.8 million 

      • The Music City Bowl 
      • NCAA basketball regional games
      • SEC basketball tournament 
      • Tennessee Titans (National Football League)

      • Nashville Predators (National Hockey League)

      •  Nashville has been chosen to host 12 straight 
SEC basketball tournaments. Bridgestone 
Arena will host the SEC men’s tournament 
nine times and the SEC Women’s tournament 
three times from 2015 to 2026  

      •  Nashville Venom (Professional Indoor Football Team)

•  Downtown is the regional center for culture, entertainment 
and sports with an exciting and varied offering of art  
galleries, museums, theaters, and performing arts venues 

•  Downtown Nashville is the heart of Music City – with over 40 
live music venues offering country, jazz, bluegrass, and blues 
every night

•  Major downtown arts and cultural venues include The Frist 
Center for the Visual Arts, the Country Music Hall of Fame 
and Museum, the Musicians’ Hall of Fame and Museum, the 
iconic Ryman Auditorium, Schermerhorn Symphony Center, 
Bridgestone Arena, Ascend Ampitheater, Tennessee State 
Museum, Tennessee Sports Hall of Fame and Museum 
Downtown, Johnny Cash Museum and Nashville Children’s 
Theatre. Downtown Nashville has over 40,000 concert and 
theater venue seats, with an additional 69,143 seats at 
Nissan Stadium

•  Major sports facilities downtown are Bridgestone Arena for the 
Nashville Predators and Nissan Stadium for the Tennessee 
Titans.  Bridgestone Arena ranks 5th in U.S. and 12th in 
the world for concert ticket sales, according to international 
trade publication Pollstar’s 2015 year-end report. This is the 
arena’s third consecutive U.S. Top 10 ranking

•  Downtown also has 219 dining options and a variety of shopping 
options; 6 museums, 23 art galleries, 2 libraries and 8 theaters

•  On average, there are 800 events every month in downtown 
Nashville.  Large downtown events and festivals include CMA 
Music Festival, New Year’s Eve Broadway Bash, Music City 
Marathon, 4th of July Celebration

•  The popular First Saturday Art Crawl attracts over 1,500  
people each month to stroll through galleries, showcasing 
local and world-renowned artists and artwork along 5th  
Avenue of the Arts and in the historic arcade. This event 
boasts a festive atmosphere with sidewalk dining, entertainers 
and light curtains across 5th Avenue to enhance this area’s 
identity as Nashville’s art district

•  The Nashville Sounds minor league baseball team  
relocated to downtown in 2015 to a new stadium.   
The $150 million development in Sulphur Dell includes a 
ballpark, residential developments and a parking garage

•    The downtown area has over 8,300 residents and expects to 
have over 15,000 by 2020 

•  Over 46 new retail stores opened or announced downtown  
in 2015

•  Downtown has 10 parks with 100 acres of parks and bike trails

•  Nashville was named one of seven up-and-coming food cities 
in the U.S. by dining guide Zagat (March 2013).  Husk, a newly 
opened restaurant led by award-winning Chef Sean Brock, was 
featured as “Best Places to Eat Now” (Aug 2013) in Travel and 
Leisure and in the top 100 restaurants that are “Fit for Foodies” 
by OpenTable (Sept 2013)

•  Etch restaurant has been selected as the top restaurant 
in Nashville according to Zagat’s 2014 America’s Top 
Restaurants Survey. Four more downtown restaurants made 
this list including Morton’s, Kayne Prime, Flyte, and Watermark 
Restaurant

•  A recently completed 12-acre park on the west side of the 
Cumberland River includes an amphitheater, trails, a dog park 
and gardens

ANNUAL 
SPORTING  
HIGHLIGHTS 
AND TEAMS 

PLAYING
DOWNTOWN

LIVABILITY, ENTERTAINMENT AND CULTURE

 •  Music City Center, a new downtown state-of-the-art 1.2 million square 
foot convention center, opened in May 2013. This $635 million  
investment offers 60 meeting rooms with over 90,000 square feet 
and the largest Grand Ballroom in the state and a 350,000 square 
foot exhibit hall

 •  A variety of meeting space is available at over 30 downtown facilities
 •  Currently 4,685 hotel rooms downtown.  Planned hotel develop-

ments will add 3,000 rooms over the next 3 years
 •  The Hermitage Hotel is Tennessee’s only Forbes Five Star and  

AAA Five Diamond Hotel
 •  Hilton Nashville Downtown, Renaissance Nashville Hotel and Union 

Station Hotel are AAA 4-diamond rated hotels. Nashville’s Union 
Station is among 2015 Condé Naste Reader’s Choise List 

 •  Omni Nashville Hotel, also AAA 4-diamond hotel, opened its doors 
in September 2013. Across from the new Music City Center,  this 
800-room luxury hotel offers over 60,000 square feet of meeting and 
event space and is fully integrated with an expansion of the Country 
Music Hall of Fame and Museum on three levels and is LEED Silver 
Certified NC

 •  Prime new event spaces at the Country Music Hall of Fame and 
Museum include a 10,000 SF Event Hall with skyline views from  
40-foot glass windows as well as an outdoor terrace and the  
800-seat state-of-the-art CMA Theater

 •  97% of downtown Class A office space is LEED Certified, Energy 
Star Rated or engages in building-wide sustainable practices.   
All planned Class A office buildings expect LEED certification  

 •  Downtown’s compact, walkable community offers an exceptional 
quality of life for its employees. The Walkscore in downtown is in 
the 90’s, considered a ‘walkers paradise.’ (www.walkscore.com)

 •  Alternate transportation options are available to downtown  
employees (B-cycle Bike Share Program and Enterprise Car Share)

 •  The Partnership partners with a local company to offer free  
downtown electronics recycling

Hottest U.S. Cities for 2016 – Nashville is on 
Business Insider’s list of the hottest American cities 
due to job growth, population growth, affordability, 
livability, and the health and well-being of the 
city’s residents.  Also considered was each city’s 
“coolness” (December 2015)

Strong Economic Growth City – Business 
Facilities’ 11th annual rankings report shows 
Nashville taking the lead in economic growth 
potential.  The listing cites Nashville’s geographical 
advantages, low cost of doing business and the 
strength of the health care industry. (July 2015)

America’s Fastest Growing Cities – Nashville is 
on Forbes.com’s list of the fastest-growing cities 
in America. The ranking is based on estimated 
population growth for 2014 and 2015, year-over-
year job growth for 2014, and gross metro product 
growth, federal unemployment data and median 
annual pay for college-educated workers for 
America’s 100 most populous MSAs. (January 2015)

Top City for Tech Grads – Nashville is listed fifth on 
a new ranking of the best cities for recent tech grads 
to find a job after graduating. DataFox – a business 
research company – compiled data on mentorship 
and networking opportunities, affordability and 
growth potential to produce the ranking. 
(January 2016)

Hot Startup City – Entrepreneur magazine placed 
Nashville on its list of hot startup cities “where 
startup dreams come easier and cheaper, but can 
still pay off big.” (August 2015)

Best Place to Start a Business – An article 
published by Inc.com, showed Tennessee can in 
seventh and Nashville was ranked sixth among the 
best places in the U.S. to start a business. 
(August 2015)

Top Small Business Friendly City – In a national 
survey, Nashville received an A+ rating for small 
business friendliness from Thumbtack.com.  
(August 2015)

Top 10 Cities for Creatives – SmartAssett.com, a 
financial research website, looked at the top 10 U.S. 
cities for creative workers.  Nashville ranked fifth.  
The rankings were determined by comparing cost 
of living in major U.S. cities to the concentration of 
creative workers in those cities. (July 2015)

THRIVING BUSINESS CENTER
Downtown Nashville ... dynamic mix of government and  
business leaders ... over 57,000 employees ... center of Nashville’s 
legal, financial and creative businesses 

 •  Downtown Nashville offers over 7.9 million square feet of 
competitively priced office space – with a variety of LEED 
Certified, Energy Star and other sustainable indicators 

 •  1201 Demonbreun will add 275,000 SF of Class A office in 
late 2016

 •  Downtown businesses have convenient access to city, state 
and federal agencies, services and courts. Twenty-nine of 
Nashville’s 35 largest law firms are located downtown

 •  A hot spot for entrepreneurial, tech and creative businesses, 
ServiceSource, Asurion, Creative Artists Agency, and Emma 
have recently chosen downtown locations

 •  UBS Nashville Business Solutions Center continues to  
expand 1,200 new jobs downtown

 •  HCA is moving Parallon and Sarah Cannon headquarters 
downtown bringing 2,000 jobs by 2016

 •  A magnet for music industry leaders, downtown is the home 
of major players including CMT, Universal Music Group and 
Sony/ATV Music Publishing

 •  95% of employees say downtown Nashville has a positive 
and energetic atmosphere

 •  94% agree that downtown is a fun place to work according 
to the 2015 Downtown Employee Survey! 

THE NASHVILLE 
ADVANTAGE

MEETING 
EXPECTATIONS

SUSTAINABILITY

“
ServiceSource moved to downtown 

Nashville to be an active part of this 

area’s exciting growth; a great draw  

for new potential employees and our 

customers who visit from the world’s 

largest technology companies to engage 

with our now over 800 employees.  

— Keith Leimbach, Executive Vice President, Operations

“
•  Nashville Downtown Partnership staff consults 

with companies considering a downtown  
office location to address their specific  
parking and shuttle requirements

•  There are over 52,000 public and private  
parking spaces in downtown Nashville

•  Metropolitan Development and Housing 
Agency has plans underway to build a  
public parking garage at 5th & Church that  
will provide over 1,100 parking spaces for  
employees and visitors

•  Music City Star, operated by The Metropolitan 
Transit Authority, provides weekday commuter 
rail service between Lebanon and downtown 
Nashville (www.musiccitystar.org)

•  Nashville Metropolitan Transit Authority (MTA) 
has 43 bus routes, serves over 10.2 million  
riders annually, and operates Music City  
Central, a downtown transit center with  
transfer options and amenities

•  Music City Circuit is a free MTA circulator  
service through downtown, linking the  
Farmers Market, The Gulch, SoBro, and areas 
in between

•  Nashville B-cycle, a fee-based bike-share  
program with 30 B-stations, and more planned 
(nashvillebcycle.com)

•  Enterprise Carshare, a car sharing program, 
provides four vehicles throughout downtown 
with low-cost membership and hourly rates

A park and ride program managed by the Nashville Downtown 
Partnership offers free weekday parking at LP Field and a 
convenient low-cost shuttle service that stops near all major 
downtown office buildings (www.parkitdowntown.com)

DOWNTOWN HAS A VARIETY OF 
TRANSPORTATION AND PARKING OPTIONS

The Nashville Downtown Partnership is a not-for-profit management group whose core purpose is “to make downtown Nashville the compelling 
urban center in the Southeast in which to LIVE, WORK, PLAY and INVEST.” Primarily funded by property assessments in the Central Business 
Improvement District, the Partnership focuses on access and transportation, public space management, business, residential and retail development. 

(615) 743-3090
www.nashvilledowntown.com

WE WANT YOUR BUSINESS 
IN DOWNTOWN NASHVILLE. 
Contact us with your specific requirements 
and needs, and we will get you clear, concise 
and comprehensive answers.

OTHER RESOURCES FOR BUSINESS
––––––––––––––––––––––––––––––––––––––––––

Nashville Area Chamber of Commerce
www.nashvillechamber.com

Partnership 2020
www.nashvilleareainfo.com

Mayor’s Office of Economic 
Opportunity and Empowerment
www.nashville.gov/Mayors-Office/
Priorities/Economic-Development.aspx
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MWith over $3.5 billion in public

and private investment since 2000, 
downtown Nashville is quickly becoming 

“the compelling urban center
in the Southeast in which to

LIVE, WORK, PLAY and INVEST.”

February 2016
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A National Park Service Handbook
Carroll Van West

The United States and World War II: 
Triumphs and Trials on the Home Front

Sacrifice in a time of war is never equally applied. By the end of World War II, over 400,000 
members of the armed forces were dead with over 670,000 wounded. Yet Americans on the 
World War II home front had their own set of sacrifices and social and cultural upheaval to 
contend with as the world was engulfed in war. 

President Roosevelt admitted as much in 1944: “These men could not have been armed,  
and they could not be equipped as they are, had it not been for the miracle of our production 
here back home. The production that has flowed from this country to all the battlefronts of the 
world has been due to the efforts of American business, and American labor, and American 
farmers—working together as a patriotic team.” 

This handbook is about that “miracle of our production.”

National Park Service
U.S. Department of the Interior

Printed in the U.S.A.

The United States and W
orld W

ar II

ers there began to produce airplane parts by June 16, 1941, 
which would then be shipped for !nal assembly at Douglas 
Aircraft in Tulsa, Oklahoma, or the bomber’s designer, Con-
solidated Aircraft of San Diego, California. Executives and 
engineers soon learned that this two-location process was in-
e$cient. "e Ford Motor Company in October 1941 asked 
the Army and Consolidated Aircraft for permission to start 
producing complete B-24 Liberators at Ypsilanti. "e Army 
gave approval, and the company expanded the factory, based 
on designs from architect Albert Kahn, to build the bomb-
ers while parts came from almost 1,000 other suppliers and 
Ford factories nationwide. "e !rst Ford-produced Libera-
tor left the assembly line on October 1, 1942. By April 1944, 
the factory was producing 428 Liberators a month, and it 
produced its 6,000th B-24 on September 9, 1944. 

Willow Run’s 3.5 million square feet was considered the 
largest factory under one roof in the world. "e assembly 
line for the bombers was over a mile long. Such a huge 
factory called for an equally huge labor force, but !nding 
enough workers proved a challenge, in part because com-
pany founder Henry Ford initially did not want to employ 
women. As more and more local men were either drafted 
into or joined the armed forces, the need for women on the 
assembly line became overwhelming. "e Ford company 
relaxed its hiring policies, and soon women comprised 35 
percent of the workforce at Willow Run. Rose Will Monroe 
left Kentucky to !nd work at the factory and took on the 
job of a riveter. After a Hollywood producer decided to cast 

Voices  
from the Past
Sybil Lewis, who worked as 
a riveter at Lockheed Aircraft 
in Los Angeles, explained 
the relationship between 
riveter and bucker on the 
airplane assembly line: 

“�e women worked 
in pairs. I was the 
riveter and this big, 
strong, white girl 
from a cotton farm 
in Arkansas worked 
as the bucker. �e 
riveter used a gun to 
shoot rivets through 
the metal and 
fasten it together. 
�e bucker used a 
bucking bar on the 
other side of the 
metal to smooth out 
the rivets. Bucking 
was harder than 
shooting rivets; 
it required more 
muscle. Riveting 
required more 
skill…. You came 
out to California, 
put on your pants, 
and took your 
lunch pail to a 
man’s job. �is 
was the beginning 
of women’s feeling 
that they could do 
something more.” 56

Operating a hand drill at North American Aviation, Inglewood, CA, 1942
Library of Congress, Prints & Photographs Division, FSA/OWI Collection
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Liberty for All poster
Library of Congress, Prints & 
Photographs Division, Work Projects 
Administration Poster Collection, 1941
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Japanese café, San 
Francisco, CA, 
December 8, 1941
Library of Congress, Prints 
& Photographs Division, 
FSA/OWI Collection, 

20

USS West Virginia and 
USS Tennessee at Pearl 
Harbor, December 7, 1941
Library of Congress, Prints & Photographs 
Division, FSA/OWI Collection

Robert H. Drake, worker 
with disabilities, White 
Engineering Co., 
Baltimore, 1942, Ann 
Rosener, photographer
Library of Congress, Prints 
& Photographs Division, 
FSA/OWI Collection

Due to the lack of available workers, Higgins ignored the 
typical patterns of discriminatory pay, hiring blacks, whites, 
women, the elderly, and people with disabilities—and pay-
ing them equivalent wages and providing equal opportuni-
ty to advance at the company. Higgins told the Louisiana 
Weekly newspaper: “Our company may be the means of 
showing that the two races can get along well together with 
equal respect for the other and equal rates for the same 
work.”54 But bending the rules of segregation in the South 

could only go so far. Blacks 
and whites were trained for 
the tasks in segregated facilities 
and worked segregated assem-
bly lines at Higgins Industries. 

WORKERS WITH 
DISABILITIES
Higgins’s willingness to hire 
people with disabilities re-
flected the labor shortage 
more so than an e#ort to be 
fair to all. By the late spring 
of 1942, industrialists under-
stood that finding capable 
adult workers was becoming 
increasingly di$cult. Federal 
o$cials launched a publicity 
campaign to emphasize that 
workers with disabilities rep-

resented a group of largely untapped labor. In the summer 
of 1942, Ann Rosener, a photographer for the US O$ce 
of War Information, documented a series of di#erent jobs 
carried out by people with disabilities, from painting air-
plane parts at the Maryland League for Crippled Children 
to polio-stricken workers at White Engineering Company 
in Baltimore.

THE AIRPLANE INDUSTRY
Jobs, jobs, jobs were also everywhere in the engine-building 
industry, especially engines for airplanes. At East Hartford, 
Connecticut, another designated World War II Heritage 

eXperience your Parks
————————————————————————————————–———
"e PT cruiser produced by Higgins Industries is also indelibly linked to the naval career 
of John F. Kennedy, who later served as President of the United States. Kennedy’s harrow-
ing experiences as a PT boat captain in the Solomon Islands of the Paci!c are interpreted 
at the John Fitzgerald Kennedy National Historic Site in Brookline, Massachusetts. 

62

Elena, Kitty, John and 
George McLelland inspect 
their Victory garden at
Escambia Farms, FL, 1942
Library of Congress, Prints 
& Photographs Division, 
FSA/OWI Collection

the city men never have laid a !nger on a boll of cotton, nev-
er have felt the dragging weight of a seven-foot cotton sack 
at the end of a row, but the club’s o#er to go to the county 
and help the rural brethren gather the staple was promptly 
accepted, due to the shortage of farm labor.”65  

"at same month in Roswell, New Mexico, cotton 
farmers received assistance from twenty high school boys 
and girls as they also announced their willingness to provide 
transportation for Navajo Indians who would travel from 
the Gallup area—about a 680-mile round trip—to pick the 
seasonal crop.

CHILDREN AND FARM LABOR
Millions of children worked the farms in 1942-1944. About 
2.5 million teenagers, largely from urban and suburban ar-
eas, joined the Victory Farm Volunteers to help out. O$-
cials at the Kansas State Board for Vocational Education 
published pamphlets reminding farmers that the children 
from the cities and suburbs might need patience and a good 
bit of attention so they did not injure themselves in the 
work or with the machinery of farming. 

On April 29, 1943, Congress approved the Emergen-
cy Farm Labor Program, which gave each state’s Extension 
Service the authority to recruit, transport, and place ag-
ricultural workers where they were most needed. School 
children were a target audience for the program. "e Denver 

77
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